
 
 

Nexstar Inc. Names Lori Tavoularis Chief Revenue Officer of Digital Division 
Expanded Revenue Team to Leverage Nexstar Inc.’s Massive Reach and Usage in Lifestyle and 

Entertainment Sectors 
 

IRVING, Texas – February 11, 2021 – The Digital Division of Nexstar Inc., a wholly owned subsidiary of 
Nexstar Media Group, Inc. (Nasdaq: NXST), today announced the promotion of Lori Tavoularis to Chief 
Revenue Officer/EVP Revenue Operations. In this newly created role, she will oversee all revenue-related 
functions for Nexstar Inc.’s Digital Division, including national, local and programmatic sales and digital 
marketing services. Based in Chicago, Ms. Tavoularis will assume her new duties immediately and report 
to Karen Brophy, President of the Digital Division of Nexstar Inc. 
 
Nexstar’s Digital Division also announced the appointment of Jennifer Scilabro as SVP, Local Digital Sales, 
and the promotion of Wil Danielson to SVP, National Digital Sales, both reporting to Tavoularis. Ms. 
Scilabro will lead local digital sales strategy and execution, the evolution of local sales products, and 
training and talent development. Mr. Danielson will lead the division’s national sales team, working with 
major advertising agencies and Fortune 500 companies. 
 
“As the digital division continues to expand its local and national brands, lifestyle and entertainment 
remain central growth areas,” said Ms. Brophy. “Lori has the expertise and business acumen to allow us 
to build new digital offerings and bringing top-tier advertising solutions to clients. Together with Jennifer, 
Wil and the rest of the team, we are laser focused on leveraging the tremendous overall use of Nexstar’s 
digital assets.  Our local websites and mobile apps counted over 90 million average unique monthly users 
in 2020 and we are pursuing a range of opportunities to maximize the value of Nexstar’s content, national 
reach and significant consumer digital usage across multiple platforms.” 
 
Ms. Tavoularis first joined Nexstar Inc. in June 2019, overseeing digital revenue and operations, and brings 
a deep understanding of the company’s digital business. Prior to joining Nexstar Inc., she served as the as 
the Head of Supply for the Global Advertising Business at Rakuten, Inc., and previously was SVP, Digital 
Revenue and Operations, for Tribune Publishing, where she oversaw all of the company's digital revenue 
operations.  
  
“I am thrilled to step into this new role and support Karen as Nexstar Inc.’s Digital Division continues to 
grow within and beyond the lifestyle and entertainment sectors,” said Tavoularis. “We have a tremendous 
foothold both locally and nationally, reaching 116 unique markets in the United States. I look forward to 
building on that foothold in partnership with Jennifer and Wil by developing and enhancing our product 
offerings.”  
 
Ms. Scilabro brings 25 years of experience in sales execution, leading media organizations in digital 
strategy and revenue development. Mr. Danielson previously served as the Digital Division’s Head of 
Revenue and Client Success, overseeing sales, operations and fulfillment.  
 
Ms. Scilabro and Mr. Danielson begin their new roles immediately. 
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About Nexstar Media Group, Inc. 
Nexstar Media Group (NASDAQ: NXST) is a leading diversified media company that leverages localism to 
bring new services and value to consumers and advertisers through its traditional media, digital and 
mobile media platforms. Its wholly owned operating subsidiary, Nexstar Inc., consists of three divisions: 
Broadcasting, Digital, and Networks. The Broadcasting Division operates, programs, or provides sales and 
other services to 198 television stations and related digital multicast signals reaching 116 markets or 
approximately 39% of all U.S. television households (reflecting the FCC’s UHF discount). The division’s 
portfolio includes primary affiliates of NBC, CBS, ABC, FOX, MyNetworkTV and The CW. The Digital Division 
operates 122 local websites and 316 mobile apps offering hyper-local content and verticals for consumers 
and advertisers, allowing audiences to choose where, when and how they access content and creating 
new revenue opportunities for the company. The Networks Division operates WGN America, a growing 
national general entertainment cable network and the home of NewsNation, multicast network Antenna 
TV, and WGN Radio in Chicago.  Nexstar also owns a 31.3% ownership stake in TV Food Network, a top 
tier cable asset.  For more information, please visit www.nexstar.tv. 
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